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Warby Parker ’s  ta rge t  aud ience l i ke ly  inc ludes  young adu l t s/co l lege s tuden t s ,  a round 18-25 years  o ld ,
wi th  a  penchan t  o f  m in imal i s t i c ,  fash ionable  eyewear  fo r  a  re la t i ve ly  reasonable  pr ice .  The main  ac t ion

the  s i te  i s  hop ing a  user  w i l l  accompl i sh  en ta i l s  tha t  a  v iewer  and poten t ia l  cus tomer  can na t i v iga te  
thorugh the  company’s  p roduc t s  and mu l t ip le  tabs .  Th i s  i s  a t ta inab le  through the  s i te ’s  c lean and 

min imal i s t i c  des ign  ( s imu l taneous ly  represen t ing  the  brand)  and s imple  usab i l i t y —making i t  immense ly
success fu l  i n  re la t ion  to  access ib i l i t y  and v i sua l  aes the t ics  fo r  users  to  exp lore  the  s i te .
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